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DISTRIBUTION AND USE PATTERNS OF RESEARCH PRODUCTS'

o

william L. Hull?

Introduction

This presentation addresses two prérEQUiéiteé for efficient utilization of

results. They are distribution of research and development (R & D) products and

use of those products on Site. Implicit in this statement is the need for full:
impiéméntation of reSuité from R & D projects: 6utputs from these prcjecte;
which we shall call products, must be transported (or distributed) from the

éeveioper to potential users. The use cf previouéiy aeveiépé& products by other

'

one. Thus, benefits from R & D in vocatjonal education can be extended by

~

spreading the innovation from one setting to another. This distribution

increases the value of R & D by feéﬁéihé the cost of benefits per unit of used

output. Product use is important because it links benefits to output from R &
'B. e must be able to infer cause and effect to evaluats R & D products. Mon
use of products; or lack of implementation, is a major reason for findings of
"no change" or "no signficant difference” in some impact studies.

symposium of the New and Related Services D*vision of the American Vocational

Association Conventlon. The theme of the symp051um was "Determlnlng the lmpact

Edhcation. Contractors undertaking such projects under Government _sponsorship
are encouraged to express freely their judgment in prof°SSlonal and technical

. matters. Points of view or opinions do not, therefore, necessarlly represent

official Department of Education position or policy.

_27he author is a senior research specialisc and professor at the National
Center for Research in Vocational Education, The Chio State University.
Appreciation is extended to my colleagues at the National Center; Kay: Adams,
Ruth Gordon, Marta Fisch, and Chris Ring for assistance with this study.
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Study Objectives

The research reported in this paper came from two separate studies. One
was a study of product distribution; the other was . a study of product use. The

objectives were two fold:

1. To determine the extent vocational education R & D products are
distributed to primary audiences; and

2, To determine the extent of use of SEiécted products.
Théré weré many variables asSociatéd with the distribution and use of R'& D
productS. But beforé wé identify thém, lét iie discuss reasons why this research
focuééd on proéuq&é as carriers of program improvémént ideas from R & D
projéCté; There are many poééibié outcomes from an R & D project; Persons
participating in the project may obtain new and adventuresome ways of teaching
wﬁich are hot céptureé by the formai outputé'of tﬁe projeCE; Ehis happens all
tue time on aeveiopment sites} for exampie, aévisory’COunCii members take'home
iéeas,whicﬁ they apply in other settings. These applications may neuer be
Captureé in studies of product impact. iﬁowever, the produst focus rrovides some
efficiencies and direction lacking with other approaches to studies of impact.
Note the following:

. A product is tangible, it can be seen, dlSCUSSEd, and frequentiy
leaves a trail which can be followed durirng its uses

2. It represents documen tad output from a project, sometrmes
ﬁelephone calls and service activities are not tecorded in
gufficient detail to study.

3. A product can e used in a reirabie manner, makIng it poSSIbie

to compare product use across sites. o
This research was concerned with the number of products distributed, who
received them,; and where they iéei'it; We examined different types of products and
coIIected perceptions of potentiai benfits from using them. We asked about the
quality of the products and ways they were uéed on site. The specific
qQuestions and structured responses can be found in the questionnaires attachca

to this paper.
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Me thodology
Detailed information on procedures used to colléct aid analyze data from
this study may be found in two National Center publjcations entitled Distri-

_Education R & D Prodic ts ( 1é80) and izesearcﬁfanéxmveigg-

it 4 An

ment Product Utilization in Vocational Education (in press). Comments in this

paper provide a rationale for decisions made AQuring the conduct of the study.
Hopefully, the information presented will helP the reader understand why & mail
survey was used to collect information on proGucts and why certain data sources
were used.

Selection of the Mail Survey

The mail survey was selected as the most cost-effective means of collecting
data on product distribution «..1 use. It was relatively inerpensive and could

~be used on different types of products. The Product use study sought to obtain

information from many people using different Products under similar

circumstances. A survey instrument which could be gent to persons who had

v

. reczived a product seemed to be the answer.

Development of the Survey Instruments

Indicators of product distribution and uSe wére developed with help from
state representatives. Inputs from thirty yoCational educators in twénty states
were used to formulate and refine items in eaCh of two questionnaires, oné€ for

persons who distributed R & D'proauété and the other for uéérs of pfoaucts; An
extensive clearance réview with federal agencies and represeéntatives from the

states resulted in some format changés in:thé instruments. The instruménts were
reviewed by a three-member quality assurance Fsview panel and pilot-tested with
éix Réééérch Cboréiﬂéting Unit (RCU) directoré before being reproduced. QOpies

of the instruments arc attached to this papers
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Selection of the R & D products -
The information in this paper came from two samp‘f(‘;é of R&D proddééé. The

" fiyat sample (drawn for the distribution survey) included all products from a

twelve-month segment of products accepted by the Educational Resources
Ingormation Center (ERIC) Clearinghouse on Adult; ‘Career and Vocational’
Edycation beginning October 1, 1978. These préaﬁéfé came from federally-

ths Vocational Education Amendments of 1968 or under sectionS 131, {32, or 133
Of the Education Amendments of 1976. pcUs and other agénCieS sent these
“ProducEs EB’EH**FEEIondI—Cente;7§“;'conslderatioggg; “the ERIC Clearznghouse. The
distribution survey was mailéd to RCU diréctors who recorded the numbers of
é5§ieg d.stributed for a two-year time framé, from January 1, 1978 to

Decamber 31, 1979. This wa$ necessary to capturé distribution of products prior

t5 and foliowing the date products were acc ptéd Ly ERIC bacdUse it takes time

for dissemination to cccur. Distribution data in this survey included fourteen
Products selectéd for a product uss stady-
The sample of proaucés for the use study was selected by state staff
menpers3 in Florida and pennsylvania using the following criteria;
1. products have bgen distributed since January 1, 1978.

2, Records of product recipients exist and can be updated easily.

3rhis study would not have been posSlble wfthout the cooperation of the

ROy directors and their staff members in Florida and pennsylvania: They made
Nanes and addresses of product users available: We express our appreciation to
Maygaret Ferqueron, David McOuat; Stan simpson; and Pam Eaddy in Florida; and to
Carroll Curtis, Erma Keyes, James Lewis, Clarence Dittenhafer, and rrank Rozman

in pennsylvania for this assistance.

.




3. At least 25 percent of the product development cos“s
were authorized by sections 131, 132 or 133 of Public
LAaw 94~482 or parts C, D, or I of Public 90-576.

4. They were developed through either state-administered or

federally-administered projects.

5. They were distributed to at least 100 persons within the

state,where they were developed:
These states were selected because of exempiary dissemination systems agd the.
differences in the intra-state regional structures for dissemination. Fourteen

products were selected for study, eight in Florida and six in Pennsylvania.-

They are listed below:

Florida: Assisting with Nutritional Needs

Auto Mechanics Curriculum

- Competencies for Business Education

Consumer Decisions

o

Employability Skills Series

Evaluating Besef Cattle

Summaries of Vocational Eaacation RéSéarcﬁ
in Flérida

VIEW,‘Vitai information ééxgééucatidn and
Work

?énnéyivaniaé éddpérétive—ﬁesOurcé Guide

‘Food Service Curriculum

Guidelines for Establishing Career Rescurce Guide
!

,,,,, Ll .
IDECC, Interstate Dbistributive Education
Curriculum Consortium '

Meet Half Way (a film)

Metric. Measurement broject Workshops

5
_ ,, I SR o j
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Two products which had been selected for dissemination thirough the National
b e o i eaos o m— o
Center Dissemination and Utilization (D & U) System were included in the sample
to capture the flavor of distribution across 'state lines. These products were a

Handbook for Teachers of Adult Occupational Education and Guideliaes for Sex

Fair Vocational Education Materials. The product use time frame was one year,

»

the 1979-80 school year.

Questionnaires Retuined

A total of 305 uséablé quéstionnairés weré returnéd on the distribution
Survey from 446 questionnaires mailed for a 68 percent return raté. One
qﬁeétiaﬁﬁéiré was mailed for each product in the sample. A total of 1,280
uéeabie quesﬁionnaires were returnea in the proauct use survey Erom 2,654
quesﬁionnaires'maiieé for a 62 percénﬁ return rate. One qhesﬁionnaire was
mailed to each product recipienc. Because of differences in size of mailing
lists and in numbers of products from the states, approximately twice as many
respondents came from Florida as from Pennsylvania. There were 612 respcndents
in Florida, 376 in Pennsylvania, and 292 responding to the D & U-disseminated
products.

Limitations of the Study

Care must be taken in generalizing the resutts of these surveys beyond thc
data collecteds The results are based on quantified data collected with survey
methodolgys It does not address the importance of an individual product or the

!

quality of decisions or improvements made as a result of using these products.

|
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of products produced from R & D dollars authorized by P.L: 94-482 ‘and P:L,
90-576. Furthermore; the products included in the use study were highty
selected; they represented some of the best available. Thus,; the results from
the use survey may represent an "upper level" for expectations from R & D
products.

The results from these questionnaires are subject to the usual limitations
of survey data collection méthbdé, such as; misinterpretation of the questions,
poor reCOras of proéuct diétribvton/Uéé, and reliance on perception rather than
verifiable observation. However, the responses collected for similar product
fypes'(for both surveys) exhibited amazingiy conéigtént patterns. Some of these

simiiarities are noteé in the resuits which foiiow;

iesgitg
The remainder of this paper is organized by annotated findings, and a

summary containing conclusions and recommendations. The findings are supporteéd

with tabular information in some cases.

1s Copies of reports and materals from federal and state-spcnsored

The survey orf 365 R & D products indicated 401,963 copies were distributed
fcr an average of 1;318 copiss. per bfé&ﬁct; Many of these products were for
ciassroom use. Learner materials For students and instructional guides for
teachers led the list of products duplicated f.r distribution: on the other
hand, knowledge synthesis papers and research reports were reproduced at lower

rates than other types of products. Copies of products from state-administered

projects were distributed in quantities four times greater than copies o

products from federally-administered projects.
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The use levels of the Stxteen R & D products studied ranged from a quick

reading of the products (93 percent) to using the products with students (64
percent). The statistics in table 1 indicate three-fourths of the recipients

3. Student use of R & D products occurred primarily in secondary and

postsecondary institutions.
%
. More secondary students used R & D products than any other type of student-.

Over 63,000 copies 3¢ Ehé sixteen 5£6&ﬁ6£é were used in recondary schools;
14,112 copies were used iﬁ’pééESeédﬁééfi schools. At average of 137 students
gsea an R & D product each year. Seventy-two percer: -~ the respondents had
either used the product with students or planned to. sixty-eight percent of
product use with students was in secondary.schools. This was nearly five times
the number of étudéﬁt users found in any other level of schooling, e.g.,’

primary, postsecondary, or higher education.

4. The vast m&jority of R & Dgprbdﬁét copies (84 percent) went to element,~y,

secondary, and postsecondary schools for potential impact in the classroom.

The distributed coples (313,627) represented 158 different products. ' These

products went to students (206,090 copies), teachers (79,450 copiés), and
|
S - - S o b=
administrators (28,087 copies). Administrators tended to receive an information

copy of products sent to teachers. In some cases products were Sent to school
administrators for teacher resourcé rooms. Teachers fréquentiy recéived R & D

mafériaié éirecﬁiy from their supérviéor;



; ; .
- . »
TABLE 1
UTILIZATION OF PRODUCTS ON SITE
Percentage of Persons Responding!
] Yes; they are - No, but they
How the Products _Number.of -using plan to =
Were Used Respondents? the product use it No
Read : 1010 93% ) 2% 2%
Studied ‘ 984 75% 10% Co12%
© _ Referenced or .. - - I
quoted ’ . _ 984 78% 6% 14%
Shared with B L
others 972 637 5% v 227
riled ' 961 75% 3%, 10%
. o~
Implemented 979 T 69% 10% 14%
Adapted 965 71% 10% 13%
Used with - y ,
students’ 964 647 : 8% 197%
— t _ 4 '

1 percentages do not a'd to 100 because somé respondents indicated the product
was not applicablée .or their use. '

Some respondents skipped items.

3. Not all products were appropriate for use with students.
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Table 2 indicates a substantial number of products (80,612 copies) went to

users in §6§E§éééﬁa&£§ schools and two-year colleges. 1In fact; this number of

products reached a higher proportion of students in these inskitutions thari the

18;421 copies sent to colleges and universities. This haﬁééhed‘bééausg there
A . o :

were slightly fewer two-year educational institutions in 1977 (1,151), than

universities and four-year institutions (1,935):1"

5. Teachers were the primary users of R & D products.

L T - L L . «
Evidence for this statement came from several sources. Teachers received

one and a half times more products than administrators when numsbers were summed
across all products; the proportion was even greater -for teachérs in elementary

and g&acondary schools. Copies intended for useé by students wére sSént to
y . L e . .

teachers. Forty-four pertéent of all names on the mailing lists for the Sixteen

products studieéd weré namés of teachers. This percentage increused to 58

- - — - - - z - - . - - R
percént when only persons in primary and secondary schools are corisidered. When

prbéUCt distribitors were aékéé to name the primary audience for R & D products,

they named teachers twice as frequently as any other professional rolel

ere potentially key lirkers in the "distribution process:

More Gifferent products were distributed to administrators than any other

except instructional guides and learner materials. It was true for all types of
o , 5 A
recipient organizations. For example, administrators received more research

reports and knowledge syn*hesis papers than any other professional role.

- lThese figures include the pumber of public and private: institutions in
the United States for fall 977; the latest figures available according to the

Digest of Educational Statistics.




TRELE 3
NUHBER OF COPIES DISTRIGUTED 10
INTENDED RECIPIENTS
(N = 290 Products)!

Role of Rechptent
- _ [fotal Namber of
Type of Recipient ___ Administrators - Teachers __ Students _ |Copies Distributed
Organizatlon Products | Copies Products | Copies Products | Copies
Elementary and
secondary school 121 13,116 122 63,919 11 155,980 233,015
Postsécodaty
Postsecondary
schools/two-year A o 5 , . N
o collepes 158 | 14,971 Sl 155 10 50,00 | 807612 ———

State education o -
agency 227 17,694 el B —m | e 17,69
University/ | |
college 118 4,060 137 9,561 | 4800 18;421
Othér 18| 13,45 B8 8,2 3 1,190 21,882

TOT4L 63,295 97,249 212,080 | 372,62

1 Although some dIstrlbutlon data is available on 305 products; complete 1nformat10n is gvailable for only

290 products.

2

LY

The number of products do not add across columns because copies of the sane product vere dlstrlbuted to
administrators, teacheis, and studeats.

13



TABLE 3

BERCENT OF PRODUCTS DISTRIBUTED 1C RECIPIENTS

_W\-/‘\\
\.\_\ Prodiict Type
E-T_"”;_f_f —es T ~ ~
S| Moogledge) - ] " ] Conference
. Research | Synthesis | Administra- | Instructional | Learner |Proceeding/ |
Recipient (rganiza- | Report | Paper | tive Guide Guide Material |Resource Guide | Totals
* tion and Rele JN=4 | =2 | ¥e3 | N9 N = 49 =18 X = 200
Universityjcollege . < o
Administrators 43% 87" 607 234 247 337 42}
Teachers 321 13% 17% iy 187 39 431
Studentg 7Y i/ 107 18% 2 17 117
gate education
. agency e e -
o AdninistpBtoES - -—701 -1 - 967 37 Ay S Iy S B 11/ A N L
Elementary/secondary |
schools . - . . L o
Administrators 35% bl 33 64% 18% 287 397
Teachers 247 9% 13 854 8l L7 39%
Students 31 0% 0% 317 657 0% 22,
Postsecondary 5Chools/
to-year coblegts . .
Adninistrators 57 877 907 13y 201 671 521
Teachers 26% 787 107 551 67 287 331
Studenty 0 if 0% 20 i 07 2%
Other B N -
Adninistystors 53% 147 637 817 747 507 574
Teachers il 0% 17 55¢% 671 17 307
Students 1 0% 07 24% 6% 07 87
——-»-———--\/_\/:\-—-——-,-—-————-—-—-‘—-—---—'——:—-J =

15



7. Learner materials and instructional guides accounted_ for most of the copies

distributed:

Ninety-six of the R & D products (33 percent) were instructional guides

percent) were learner materials accounting for 65 percent of the copies
distributed. These two types of products accounted for 90 percent of the
products sent to users. Figure 1 shows the relative mumbers of products by type
in the distribution sample. The sample of sixteen products reinforced the

importance of these product types. Fourteen of the sixteen products were

learner materials or curriculum guides.

8. The R & D products were perceived as high quality.

The products used were rated on two sets of evaluation criteria. The first

Set contained the fOllowing criteria: clear objectives, includes guidelines for

use, fulfille purposes, contains recent accepted information, contains respected

ideas, contributes tc knowledge/skills, helps you péerform work and contains

necessary details. Over 90 percent of the usars rated théir product as

ERIC

Aruitoxt provided by Eic:

fﬁifiiiing these criteria. The rémaining criteria "contains nest information™
and "stimulates users to action” were rated high by over three-fourths of the
R b

users.

The Sécona'Sef of criteria cbmparea the R & D proéucﬁ:to a similar prdéuct
they had féviéwed'or used. ﬁ%if of these users rated the % & D éréduct better
than the comparable product on aii‘bf the following criter%ai overall gquality,
timely/up-to-date, cévefégé of the subject; relevance; readability; appropria%e
length;, reasonable cost, and scholarly content. The sole criterion which

received less than half of the high ratings was "scholarly content.”

13 -



Figure 1_
HOW MANY PRODUCTS WERE DISTRIBUTED?

 NumberofCopies

78
|
o s
23 Knowledge 1395
Synthesis % 132
Paper //
18 _ Conference o
Proceedings and | 8,883
Resource Guide:. Z
— — = e ———— = i
= . j
i
14
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9. Greatest benefits of product use were peérceived to ocCur -in the classroom.

"Improved teéaching efficiéncy" and "increased éeuaéﬁﬁ competencies” were. at
the top of the list of benefits rated by product.distributors and product USers
in separate surveys. aApproximately 75 percént of the respondént§ ipdicated the
Products had "Some or great benefit" in the 3¢ areas. Also in thé first quartile
Of poth surveys was the beriefit of improved planning and aécountabiiity.

10, Youth in diverse settings were percéived to benefit least from R & D

 Improved services to youth in isolated rural areas ‘and.ihnerigjties wére

T e T o , -

- Fated low by Product distributors and product users in separdte surveys. This
Way true desPite a perception that almost half of the productS (42 percent) were
3ppropriate for disadvantaged youth! Benefits to other special needs youth such
as ﬁsﬁ&iéépﬁéa and minoritles receive siigﬁEi§ higher ratingé than the ones for
Yural and inner city youths

11, Direct Mmail was the most frequent means of distributing Products to

potential users:

Most of the products (72 percent) in thn distribution survey gyere sgent to

Teciplents by direct mail: This finding was reinforced in the use survey: Over
40 pezcent of the products came to users through the mail. Howsver, in the use
Survey, many Of the products (32 percent) were distributed through conferences
OF mestings. This was particularly true £or Products givé% £0 teachers:

sibe’eight percent of the teachers received products at meetlngs ang 66 percent
©f ghem received products from their supervisors.
Most of the products (70 to 80 percent) not directly rela"té'd to classroom

Te ey o ~ . o ~ _ _ A o _ Sl 7;!;_" . ~ . - . o R ' _
USe, guch as research reports, knowledgs synthesis papers, and administrative

éﬁides were distributéd free Ehrough the maii- However,; iéarner Materials were

15
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most oftén available by mail (90 percent of the time) as cost-recovery items.
Instuctional guides tended to be handed out (80 percent of the time) at
| inservice workshops.
There were no products in either sample which were distributed through a
commerical publisher

12. The content area for most products was vocational education.

The term "vocational education" was chécked twice as often as any other

dééCriptor. Career eoucation, planning and ievelopment, and spec1al needs also

_———~4Awere—high* """ By contrast, “each of the vocatlonal service areas accounted for less

° than three percent of the total responsé.

5ummarz
The findings included in this paper sumifarize the saliént results from two
; independent surveys of persons distributing and using R'& D products. The

informution came from two Mational Center reports which will be submitted to

ERIC £o5r inclusion in the nationwide document base. The findingé are listed

below for convenient review‘

1. COPies of reports and materlals from government-sponsored

research in vocational edication have been widely distributed.
2. Nearly all recipients of R & D products used thems i

3: Student use of R & D products pccurred in secondary and
' postseconaary classrooms primarily.

i
4., The vast majority of R&D product copies (84 percent)

went to elementary, secondary and postsecondazy s¢hools

for potentiai impact in the classrooms

- 5. Teachers were the briﬁar§ users of R & o‘broéﬁété.

6. Administrators were potentially key linkers in the distribution
process.

I3 -
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7. ILearner materials and instuctional guides accounted for
" most of the copies distributed.

8. The R & D products were perceived as high gquality.

9 Greatest benefits of product use were perceived to occur in
the classroom.

10 Youth in diverse settings were percelved to beneflt least from
R & D product use.

11 Direct mail was the most frequent means of distributing

products to potential users. .

R

—_— [ —

e
area for most products was vocational education.

The respondents in the use survey represented a wide spectrum of

vocational educators. For example, almost equal numbers were living in urban

areas (over 250,000 population), in towns (50,000 to 250,000 population), and in’

riral areas (1éss than 50,000 population)s: Thé consiStent ratings of product

benefits across the two inéepéﬁéeﬁt surveys of proéuct distributors and product

users.indicated consistent finéings across surveys.

Conclusions

1. Teachers are the key psers of R & D proaucté in vocational educations

- pased on the number of copies distributed; R & D products go to elementary,

éécoﬁd&ri; and postsecondary schools primarily for use in classrooms: Most of

N
l

iiééiiiié for students. In either event; the teacher is the key decision maker
; ~.

in the seilection Egé\uge of these products. Products sent'to administrators
. : \ .
were often information cobies to be placed in reference rooms for teachers.

_ S ,,\\,W ,,,,,
2. Products fram state-administered projects tend to be dupllcated and

'

‘disseminated to teachers and others in much greater quantity than products from

“
~ .
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federally-administered projects. However, many more products from federally-
iéﬁiﬁisﬁéréé projébté were included in ERIC; a nationwide document base; than
products from state-adminisStered projects.

3. A clear perception existed among both samples of respsndents that youth

. in rural areas and youfh in inner cities will not bénéfit to thé same dégréé as

E

RIC

other you*: from use of vocational education R & D products;
) e ——
Recommendations

1: Distributors should continue to share relevant R & D products with

school administrators and classroom teachers whenever possible. Instructional
materials represent one of the best ways of introducing innovation into the
ciassroom.

2. Incentives and barriers to commercial publication of potentially high-
volume éfoaﬁéﬁs should be gfﬁaié&. There may be advantages to commerciatl

daistribution of classroom materials.

alternative means for making products available nationwide feéardlgéé of other b
dissemination techniques used. ~
4. More étéﬁé:épbhsdrea products should be included %n ERIC to insure
widegpread dissemination across state lines.
s A study should be initiated to determine why youth in inner citiés and
rural areas érg perceived to benefit less thén‘othég youth from.thé'USQ of R& D

-
products.
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— ' o o e . Research
Form B _ ' ' 3 ——- - FEDACNo.R127 .- = _ | StudyNo—
TR App. Exp: 12/82
< S
; RESEARCH AND DEVELOPMENT PRODUCT DISTRIBUTION
——— _ ] v
The National Center for Research in Vocational Education is conducting a Eiﬁ&§ to determine the distribution of
vocational education research, exeémplary, and curriculuim products. Enclosed is an abstract of & product which you
developed and/or distributed. Please complete each of the following questnons by circling the appropriate response
or by filliryin the blank space prowdad Your participation in this survey is, of course, voluntary.
1. . Type of Funding (please circle one number) 8
1. State administered 2. Federally administered -
“ £y .
' , ) Lg 5
2.  Funding Autharization {please circle one number) 9
" Research Exemplary Curriculum Other T
1. PartC . 3. PartD ‘ 5. Partl ) 7. Program of national significance ;
,32; Section 131 - . 4. Section 132 6. Section 133 8. Not available - -
5 '
B
3 "RApprﬁmmatelv how many copies of this product have been dlstnbuted by your organizatinn. between
January 1, 1978 and December 31, 19797 —_—— 10-14
N — S
(No; of copies)
i. Estlmate the nm«&ekproduds dlstnbuted for use bv admmlstrators teachers aid students in the ?
following types of orgahizations: & , ‘
_Types of Organizations Administrators Teachers Students
' a. University/coilege o o | 1526
b. Staté education agency XXXXXXXX  XXXXXXXX ' 27-30
i
y ¢ Elementary and §e€ondary ; : 1
schools ! 31-42
.d. Post.secgngqryfgqhools/ o
o two-year colleges ; 43-54
. Other _ - e B 55-66
~ (ifno “other” topies were ; . . .
d - . . - - - - . :
 distributed, skip o tem 7.) n - || ers0
L TOTAL : - : - - -1- 4
L f[rhlisitydy is being conductedby the National Center 7for Research '
_ in Vocational Educatlon pursuant to a contract with the Bureau !
. of Occupational and Adult Education, U.S. Department qf,HeaIth Rk
-mE NATDNAL QENTER L Education, and’ re as authorized by Public Law 94-482
fBR RESE&RGH IN VGGATIBNAI. EIJUCATION 2
STATE UMEOL 19 - ¢
K NNY R UMBUS OHOO 43210, --22 . ~ :

Aruitoxt provided by Eic:
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6. Were the products in the “’Other” category of question 4 distributed to any person in the following roles?

.
.
'
e
b
[
O

ERIC

Aruitoxt provided by Eic:

8.

7.

Yes No
a. Curriculum specialist/resource specialist/librarian .. .............. T 2
b:ﬁé's'earcher/évaiuai'or/pianner;.'... ..;;;.;;;;'.V:;;;...'.;.;.';;;. 1 2
C. GUIdance CoUNSEIOr . . . .o v ot i et it e e e e i 2
d. Board or advisory council member .. ................... ..... 1 2
B LBGISIAtOr . ... o\t e i e 1 2.
f. Business/industry/labor personnel ::::::iiiiii....... S 1 2
g Parént ...... S 1 2
h. Other (please specify) : : 1 2
Waere these people in the ’Other’’ category located in the following organizations?
” Yes No
a. National/regional education organization or association™ ............. 1 2
b. Intermediate AUCAtION EENCY . . . . . . oo o e e e e e e e 1 2
c. Other public of nonprofit Organization .. .......... ... ... :.: 1 2
[~&gucational research and development agency : . < : ..« ... ::. .. ... i 2 .
j Bus\ess/industry/labor . . ... ........... TR e 1 2
’f. Other {please specify) — _ _ . o o 2
Who is the primary audience (_inténdéd useérs) for this prociuc{? Write in the 'z-i'p'brbpﬁ'ate’ rate and organizaﬁon.
Role Organization
Primary Audience: R
is this product particularly relevant to any of the following groups? -

' a. Limited English-speaking ability .. ......... R . 1 2
. Disadvantaged . . . . 71 .. iiiiii it i 2
‘¢ Handicapped ............. P S 1 2
d. Racial or 6thaic minOrities - . . << .. ... ... .. liioeesoiiin. 1 2
e. Women/girls - ::..::.0:....... e e e e e 1 2
f. Other groups with special néeds (please specify) 1 2

“

20

16
17
18
19
20

-2



9. When did your organization first distribute this product? — - - - = -
: {month/year)
10 i’c wiuit extent do you expect thls produét io ile'ip users do ih’e foiiowing?
_Not Not at To Some To a Great
Applicable All Extent Extent
2. Place more students on the job - . - . - .. ... . . .. 1 2 3 a
b. !ricrease student competencies .. ........... 1 2 3 3
) e. lricrease acces: to vocitional edication programs 1 2 3 3
d. Provide effecxive guidance for vocations . . . . . .. 1 2 3 4
e. Improve basic academic skills .. ............ 1 2 3 4
f. Increase SeX 8QUItY . ... .........:.....0. 1 2 3 4
g. Improve services for minorities, . . .. ... ... .. 1 2 -3 4
h: Improve services for handicapped persons . - - : : : 1 2 3 4
i. Improve services to youth in-inner cities .. ... 1 2 3 4
j: Improve services to youth in isolated rura! areas 1 2 3 4
- k. Expahdserviéesioaduiis:};:;;;;;;;;;;_;;; 1 2 3 4
1. Improve teaching efficiency ;i .::iiiciics 1 2 3 4
m. Increase éomngunitv awareness :::::::::::: T 2 3 4.
. ﬁ:&iélﬁbﬁ;ﬁ:.:':;;;:';::;‘;;_;;:;.;;;.... 1 2 3 4
0. Improve planning and accountability: : . : .. ... 1 2 3 4
‘B;ﬁééiiéﬁE;ia;iaéi:;:;:;;ﬁ:.;.;: ......... 1 2 3 4
q. Alter program offerings ............ .. i 2 3 4
+. improve coordination with , ) o
i ifoitséedndir?programs. 1 2 3 4
s. Make content more relevant to - ,
changing needs in the workplace . ....... ... 1 2 . - 3 4
t. Improve educational linkages with .
business/industry/labor _ 1l IllolioL .. 1 2 3 4
u. Improve educational linkages with . . .
government/community agencies . .. ......... -1 2 3 4
. . ,
"1, 15 this product one of a series? |
P 1 Yes : P
: 2. No >
U192 ; Was this product distributed to-personis in more than one(state? l
1. Yes ————>In how many states? __ '
_; 2. No
:13- is this produc:t free? _
; ‘.f. B 1 Yes ' ]
T2 No - If no, what is the unit price of this product? $
yo T 21 ~ 2
L o - 24 Vs -

ERIC

Aruitoxt provided by Eic:
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-54,
55

/56

57

59.60

51
62-63



- ' . ¢ - . ’ N

o .f// : _ ' i R - S, Y
5 Wha/t percentage of the tota! products (as mdlcatr»d m questron 3) were distributed by the fo‘lowmg methods?
: e ) _ : Percent

a;Diractmall(f'r'e'e);;;.;.;..;............._..............: S
b: Direct mall {costrecovery) - .. iilli.iiliLi.iill il -
o Commercial publisher - .. ... ::ii.iiiiiiiiiiil.iii.i: N -
d. Displays at conferences ............. CIIiiliiiimiiiiiiiiid e
e: Inservice workshops - : 1 : . :..:iiciiiaiiiiiiiiiiiaiiiiiias
f. Demonstration Sixes . . ;. :.:.::siiciicciici.iiiiiiiiniii: :
0. FlesouUrte CoNters . . .. ...\ it e e i '
h. Other {please soecify) . » .

. 15; Wlm:h ona cf the folluwmg eatagaraes best deseribes tiie type of product7

1. Research report (pro;ecf fmal reports; progress reports or reports of empirical fmdmgs)

2.} Knawledge synthesis paper lanalyses of research findings!

3. Resource gmde (cites/describes available materiais)

4 Admm|strat|vellmplementatlon guade (manuals and handbooks ‘or admmlstrators)

b InstructlonaI/lmplementation guide {manuais and handbooks for teachers)
6. Learner materials (mstructlonal resources for students) '
7 Conferenee proceedmgs (collectron of presentations; speeches)

3

s

16. Usang the followmg lrst please circle three descnptors that best define the toplc or content area of yoar pmduct

"1. Iidult postsecondary, or techmcal educatlon 13.. Planning and policy development (enrollment
— 2. Elementary educatlon (l( 5} o programs facilities) " )
23S Sécondary eduication 7 12) 14 Sex equlgy/falrness/stereotyplng
4 Yocational education _ 16: Srmcl) el pupulations i advantaged, 2?,?3;1,an
?" Career educatlon ' 16. Supervnsuon and administration
L 6. Ci)mmunltl-lndgstry Education linkages _ 17

. Teacher inservice and preservice educatlon/

“ ‘ - {CETA, community involvement, cooperative staff training

education, on-the-job training, self-employment) L . 0
) - 18. Agricultura; education

~

. Catrections/crime Brevention 15 Agricultira: education
P S . 19: Buosiness and office education .
' 8. Ct_lrrlculum;snstructuonal materials )
! 9. Evaluatior./research/testing 20. B[sfr'f’Utfveaduf“t'°"§
¥ i 10" Guidanc and counseling {including drcoout 21 Health educatlon . ! 7
‘ preventlon) - . 22. Home economlcs educrtlon
. 11. Information processmg/dlssemmatlon : 23. Technical educatlon 1
- l 12. Performaneejeompetency) based/ 24. Trade and mdustry education

individualized eduraplon

) “
l Thank you for completmg thisq qucmounaue Your answan will help detarmine the distribution and use of research
“y uamplary. and curricufum products 2 }

-

: S SR . 22'7 S Ty -: . 5/58/86

s B
T -, TR 25 oy
L - - b Y - -5 : R

———. PO | "

Carc 111
8-10
11 13

33-34
35-36
37-38
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Form Approved -
S Research
FEDAC No R 127 Study No.

App. Exp. 12/82

ﬁES‘;EARCH AND DEVELOPMENT PRODUCT USE

The Natlonal Center for Research in Vocational Educaticr is conductlng a study to determlne

the use of vocational e.ucation research exemplary, and curriculum products Enclosed is an

. abstract of a produgt winich was sent to you within the last eighteen months. Please complete the
questions about the total organization in Section | of this questionnaire by either circling the
appropriate response or by filling in'the blank space provided. Partlc:lpatlon in this survey is,
of course; voluntarv

: Sectlon 11 should be du,)hcated and given to persons within the organlzatlon who know the

<

most about the product. N
SECTION-+
1. Have you received this product? ~ * . 8

e o |
2. No - - o .
. ) ) - . : ) /R(

2. Has your organization used this product with any of the foligwing groups? _

Le C - Yes  No

b
2 f 10
Coo2 ny
2 12
2 ‘;r13~ “; . i
- 2 14
This study is bémg con "cm‘d Sy thQ\{ayqnfaLCen}erjqr Research
in Vocational Education pursuant to a contract with the Bureau
of Occupational and Aduit Education, U.S. Department of Health;
Educatlon and Welfare as authorizéd by Public Law 94-382,
: —

m vncmom EDE“ATION -




3.  Inwhat type of orgamzatnon do you work?

1. National/tegional education 6. University/four-year college

) organization or assoclatlon {public or private] .

. 2. State education agency 7. Educational research and
- S - - : development agency

- 3. litermediate education dgency S P gency
PR . . 8. Government/community agency
4. Primary/secondary school 1 o 'ty agency

(publir or private) | i 9. Business/industry/labor

5. Postsecondary school/two-year 10. Other (specify) '

college (public or private)

4.  In what type of community is your organization located?
.- 1. Large urban (over 250,000 population)

Urban (50,000 to 250,000 population)-
Small citv__(.2,500 to 49,999 population)
Rural (less than 2,500 popuiation)

s _w: N

’
¢ g e

Thank ‘you for completlng this section of the questlonnaure it you have used the product please

complete Section 11 of this questionnaire. Your answers will help determine the distribution and

use of research, exemplary, and curriculum products. Please return the questionnaire promptly

using the business reply envelope provided.

24

2/28/80

15:-16

17



f’

Form Approved

FEDAC No. R 127

et
v3

App. Exp. 12/82

. - RESEARCH AND DEVELOPMENT PRODUCT GLSE-

The National Center for Research in Vocational Education is conducting a study to determine the use of

vioatiohhl education research, exemplary; and curriculum products. FEnclosed is an abstract of a product
which was sent to you within the last eighteen months. Please complete the questions about the

product by glther circling the appropriate response or by filling in the blank space provrded Participation

m thls survey is, of course voluntary

"
P NGmbar
S~ . Nuomber

SECTlON I
Have you received this product?
1. Yes ,
2. No—— 3 Piease go to Question 13

- |

2.  How did you receive this product?

1 Through the mail .
At a conference or meetnng
From my supervisor
From a friend/colleagie '
6rd'e'red fr'om an announcement

smsm.mwzo

3. Please identify the person, by role and organization respansible for sending (giving) you this product.
‘ Role Organization

4, What is yoar primary professional role?

1. Administrator/supervisor 7. Board or advisory COUI’]CII member/
2. Teacher/facuity memuer s legislator N SO
3. Teacher educator 8 Buﬁruoss/nndustry/labo{ personnel
4 Curriculum specialist/resource 9. Parent

specialist/librarian - . 10. Student
5. Researcher/evaluator/planner - 11. Other {specify)

6. Gaidance counselor [,

_Research
Study No:

18 - 20

21

22

23-26

{' Thns study is bemg conducted by the Natnonal €enter forﬁesearch .

in Vocatnonal Educatuon pursuant to a contra;:t with the Bureau

Education, and Welfare as authonzed by Pubhc Law 94 282.

THE NkTI(lNAI. CENTER

" FOR RESEARCH IN YOCKTIQNAL EDUCATION

THE OHIO STATE UNIVERSIT
1960 K NNY RW COLUMBUS OHIO 43210 2 5
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o

ERIC
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LA B~ IR < B~ - |

Have you requested additional copies of this product?

1.

2.

gloe

o T e e oaoal

bl

. Alter program offerings . f

Yes ————How many? .

‘No

Y

Increase access to vocational education programs . . . . .

. Provide effective guidance for vocations . ..........

improve basic academic skills ... ...............
Incroase sex equity ... ... ...

Improve services for minorities . . ... ............

. Tmprove services for handicapped persons .........

fmprove services to youth in inner cities . . . . . e Py

Improve services to youth in isolated rural areas . .. ..

. Expandservicestoadufts . . . ............... e

Improve teaching efficiency . . . . .. vvveenenn.n.

1. Increase community awareness . ... .............

. SaVE MONGY ... ........0l.lllillliiiiiias

- - ! - oo
. Improve planning and accountability ... .. ...... ..

;ﬁeéiignpyiﬁriii#s b S e

s _ T T T ';“"77.' T
improve coordinativ'n with R
Make content more relevant to~
changing needs in the warkplace /

Improve ediicational linkagey With
businass/industry\ﬂabor

26

"To what extent do you believe this product has helped users do the following?

Not
Applicable

- NOY at
All

NN N NN N NN

To Some

Extent

W W W WwWwWwWww W Ww W w W w W w W

To a Great

&

Extent

SR N R S - N R IR VN - G - G U S U Y S S

C 32

29
30 - 32

34
35
36
37

39
40
L3

a3
44
45
a6
a7
48
a9
50

51

53



. ]
7. Have you used this product in each of the following ways?
' ‘ _ Not , No, but | B
Appropriate Yes plan to No
B REAd It v oo et et i e 1 2 3 4
b STUGIEd I8 « o v s ot 1 2 3 4
c. Referred to it of quoted from it . .............. 1 2 3 4
d. Shared the prodiict with other professionals .. :::: 1 2 3 a
If YES, how many? :
e. Fifed it for use by my organization .. ........... 1 2 3 4
f. Implemented it as part of my program .. ........ 1 2 3 4
‘g. Adapted it to my specific needs . .............. 1 2 3 a4
h. Used the product with students : . .. ... .:::... 1 2 3 4
I1f YES; how many students at each of the
o following levels:
primary —_—
secondary
postsecondary
college/university
. other (specify) . -
~If you have not used this product in any Way, please go to Question 12, |
8.  In your opinion; to what extent does the product fulfill the following criteria?
. Don’t Not at ToSome  To a Great
P . Know All Extent Extent
Dones the product: .
a. Contain all of the necessary details for understanding . . .
thesubject. ... ........ ... ... .. oo, i 2 3 4
. b. Include satisfactory procedures ,
and guidelines foruse ::::. il 1
c: Contain clearly stated objectives : . :........... i 2
d: Represent the best available ) -
source of infoimation in thisarea ............. 1 2
e. Fulfill its purpose(s) within acceptable cost limits 1 2
f. Contain ideas likely to be } | B
endorsed by persons you respect . ............ 1 g
g. Stimulate USETS t0 ACHON .« o v oo v v nneeennn - 1 2
h. Contain the most recent information ,
’ generally accepted by experts in the field . ....... 1 2
i. Contribute to your knowledge and ‘skills . .. ... ... 1~
i: Help you perform your work ....... e 1
. 277
Q ) - . 39
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54
55
56
57
58 - 60
61
62
63
64

65-67
68-70
71-73
74-76
77-79

Card (1

1
12
13
14
16
16
17
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9.  How does this product compare to similar Products you have reviewed or used i. terms of the following criteria?

If you have no basis for comparison, i.e., have never used a similar product, 4o to question 10.

von't Much ~ About the B Much
Kriow Worse Worse Same Better Better
&, Reasonable cost .. ... ... L 1 2 3 a 5 6
b. Appropriate length . . . (... .. ... ... ... 1 2 3 4 5 6
c. Readability .. ..........cc.uuiinin.. 1 2 3 4 5 6
d. éch"olé'rly CONTENT o v v e e et e e et 1 2 3 4 5 6
e. Relevance to your needs . ................: 1 2 3 4 5 6
f. Timely/up-to-date . .. .. ..:.::.::::iiiiiiii; 1 2 3 4 5 6
9. Coverage of subject matter ... .:::..:..... i 2 3 4 5 6
h; Overallquality © . :::::::iiiiiie..... 1 2 3 4 5 6
10. Are you curréntiy using this product?
i. 9.‘5 )
2. No e
1. Would you use this product again? 1t you circles NG on cither 10

1. Yes ——'J_ Go to question 13.
2. Undecided —

3. No——

12 What is the major reason you are not using this product? (Circle only ore.)

1. lrrelevant to my interests 4. Too complex

2. Not applicable to my wo.k sétting 5. Have not had time

3. Too expensive 6. Have r:om'pieted my use of it
7. Other | ,,.,-r;ifyﬁ

13.  How many years have you worked in the fiéld of vocational éducation?

years

Thank you for completing this questionnaire. Your answers will help determine the distrikation and use of research,

exemplary, and curriculum products. Please return the questionnaire promptly using the business reply envelope
provided,

) ! 2/28/80
28

XY
jug

~ or 11, then complete question 12,

)i

18
19
20
21
22
23
24
25

27

28



